
òFollow the Leadó

Online Media Tactics



Our Goals

·Plan Advertising Strategically

·Generate Profitable Leads to Your Website

·Perform Better & More Efficient Lead Tracking

·Save You Time, Money, Effort

·Increase Your Visibility and Your Profit

·Be a One-Stop Shop for Your Interactive and Other 

Marketing Needs



Questions?
· Are you converting an acceptable percentage of online leads to 

sales?

· Are your best prospects finding your website?

· Do you know precisely how many prospects are looking at each 

specific product or service you offer?

· ANSWER:

·Letõs play a game calledé......



òFollow the Leadó

Phone Leads

Webform Leads



Choose Channels

·Google

·Facebook

·Yahoo!

·Trade Ad

·Radio

·Business.com

·Thomas Register

·YouTube

·Twitter



Determining Message Tactic

·Pay-Per-Click Ad

·Banner Ad

·Text Message

·Blog

·Improved Website

·Print Ads

·Outdoor

·Direct Mail

·Video



Give a Reason to Convert

·Promotional Offer

·Printed, Web, or Mobile Coupon

·Join the E-Mail List

·Join the Text Club

·White Paper

·Case Study

·Free Gift



Capture the Lead

·Track those who filled out a webform; You obtain 

their email address; Where did they come from?

·Track those who came to your website and called 

you; You obtain their email or phone #; Where did 

they come from?

·Track those who showed you a mobile coupon; No 

email address, but you have their cell number!





Our Suite of Services



Needs Analysis: Who Are You?
·What are your key products and services

·What separates you from the competition

·Are there product lines you wish emphasized

·Is there a seasonality in your business

·Who are the primary and secondary purchase 
influencers

·Who are the major players & what is your market share

·What are your current tools for marketing

·What is your brand? Your mission? 

·What are your short-term and long-term goals

·Budget Considerations



Generating Traffic



Media Planning & Buying
·Research mediums (online and offline) that target most likely 

purchasers

·Purchase media as efficiently as possible, with emphasis on 
added-value and custom packages

·Ensure measurement mechanisms are in place

·Consideration of traditional and out-of-the box solutions

·Maintain plan flowchart and budget recaps

· In summary: 
·Plan

·Buy

·Track

·Tweak

·Why OMT:  Over 20 years planning & buying all forms of 
mediums and industry categories



Search Engine Optimization
·The process of altering the structure and content of a 

website so that it organically appears on the first page 
of Google or other search engines when a user searches 
for a specific need

·Site Review or Full SEO Implementation Plans

·Keyword Analysis

·On-site Optimization: Title Tags, Meta Tags, Sitemap, 
Content Modification

·Off-site Optimization: Directory Submissions, Search Engine 
Registration, Link Building, Social Bookmarking

·Why OMT: We utilize specialists who take pride in almost 
guaranteeing 1st page results.  



Search Engine Marketing
·Compliments SEO.  Pay-Per-Click advertising by 

sponsoring keywords allows: 

·1st page search engine presence on terms not optimized 
for 

·to promote òselló messages that can be changed anytime

· immediate traffic to a website (where SEO may take as 
much as 3-6 months for affects to be seen)

·Keyword research, ad copy, bidding, monitoring, 
tweaking, reporting

·Why OMT: We take special care in making sure 
campaign is producing results and weõll make ongoing 
tweaks and recommendations to optimize campaigns.

·Our proven specialists develop custom solutions to 
ensure maximum results and ROI



These firms are Optimized 

for  ñThermal Controlsò

These firms are bidding 

on the term



Website Advertising
·Covers banner advertising, page sponsorships, e-

newsletter sponsorships

·Research appropriate, targeted websites and consider geo-
targeting, roadblocking, rich media, daypartingstrategies

·Negotiate CPM or CPC buys and utilize either direct 
websites or behavioral targeted ad networks

·Insure we promote an action or offer to enhance clicks.  All 
campaigns tracked through custom reports and analytics 
software

·Why OMT: We understand marketing, and the 
importance of targeting a unique message that includes 
a call-to-action so you have the ability to capture that 
lead   



Direct Marketing
·Traditional Mail
·List Research from client-given variables

·Recommend format and design

·Offer cost and postage options

·Purchase E-Mail Lists
·Research counts for email lists by gender and zip code 

radius

·Design, implement and track metrics (delivered and opens)

·Why OMT: Reliance on specialists who can provide the 
best and cleanest lists possible. Our marketing 
experience allows us to recommend list alternatives.  



Social Media
·Social media are platforms for interaction and 

relationships.  We will review all of the touchpoints
and make recommendations on how to market your 
company within these environments.

·Blogs (Contributes to SEO because your site content 
changes)

·Social Networks (Facebook, Twitter, LinkedIn)

·Photo and Video Sites

·Planning, Training, Measurement

·Why OMT: Our Social Media Specialist is an 
experienced PR tactician who has embraced all the 
tools and tricks of how to market with social media.










